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I. LY LICH SO LUQC
Hovatén: NGUYEN THI THUY GIANG Gi6i tinh: Nit
Ngay, thang, nim sinh: 01/11/1983 Noi sinh: Bong Son, Hoai Nhon, Binh Pinh
Qué quéan: Binh Binh Dan toc: Kinh
Hoc vi cao nhét: Thac si Nam, nudc nhan hoc vi: 2011, Viét Nam
Chirc danh khoa hoc cao nhat: Nim bo nhiém:

Chtrc vu (hién tai hodc trudce khi nghi huu): Giang vién

Don vi cong tac (hién tai hodc trudce khi nghi huu): Khoa Thuong mai ‘
Chd & riéng hodc dia chi lién lac: 130-132 Hong Ha, P.9, Phii Nhuan, TP.H6 Chi

Minh

Dién thoai lién hé: CQ: NR: Db: 0913856777
Fax: Email: nguyengiang@ufm.edu.vn

II. QUA TRINH DAO TAO

1. Paihoc:

Hé dao tao: Chinh quy; Noi dao tao: Dai’h()c Nha Trang; Nganh hoc: Kinh té
thuong mai; Nudc dao tao: Viét Nam; Nam t6t nghi¢p: 2005.

2. Sau dai hoc o
Thac si chuyén nganh: Kinh Doanh Va Quan Ly; Nam cap bang: 2011; Noi dao tao:

Pai hoc Kinh Té Thanh ph Ho Chi Minh

3. Ngoai ngir: 1. Tiéng anh Mtrc d6 sur dung: Kha
2. Muc 36 stir dung:
I11. QUA TRINH CONG TAC CHUYEN MON

Thoi gian Noi cong tic Cong viéc dim nhiém

T 01/2007  dén | Trudng Cao dang Tai chinh — | Giang vién khoa Kinh doanh qudc té
8/2017 Hai quan

Tir 9/2017 dén nay Truong Pai hoc Tai chinh - Giang vién khoa Thuong mai
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IV. QUA TRINH NGHIEN CUU KHOA HQC

1. Cac @@ tai nghién ciru khoa hoc d& va dang tham gia:

TT Tén dé tai nghién ciru Nam bat Pé tai cap (NN, Trach nhiém
dau/Nam B§, nganh, tham gia trong dé
hoan thanh truong) tai
1 Gido trinh Van tai - Bao | 2017 Cap truong Thanh vién
hiém hang hoa XNK
2 D¢ an phong thuc hanh 2017 Cap truong Thanh vién
doanh nghi¢p XNK
3 Gido trinh Thanh toan quoc | 2015 Cap truong Thanh vién
té
4 Gi4o trinh Thanh toan quoc | 2022 Cép truong Thanh vién
té
2. Cac cong trinh khoa hgc da cong bé:
TT Tén cong trinh Nam cong Tén tap chi
bo
1 | Attributes that most impact the 2020 ICUFM 2020
selection of a tourism destination?
the case of Vietnam
2 | Effect of perceived export stimuli 2020 ICUFM 2020
and export barriers on export
performance: the case of Vietnamese
agricultural SMEs exporting to
Asean+3
3 Moi quan hé giira chét luvong dich | 2021 Tap chi nghién cGu tai chinh ké
vu cam nhan va hinh anh thuong toan
hi¢u truong dai hoc
4 The impact of perceived service | 2021 Tap chi Truong dai hoc Tai chinh
quality on brand performance at - Marketing
universities in Ho Chi Minh city
S Relationship between perceived | 2021 BDP 2021
service quality, brand
performance and brand image:
The case of universities in Ho Chi
Minh City
6 ;I'h;e_ 'mzf_it(:t O.f liec]tmology myeisémel?t 2021 Academy of Strategic
to liquidity risk of commercial banks Management Journal
in Viet Nam.
7 Tac dong cta chat luong dich vu dén | 2022 Tap chi Nghién ciru Tai chinh-

hinh anh thuong hiu truong dai hoc
va y dinh hanh vi cua sinh vién:
Truong hop nghién ciru truong Dai
hoc Tai chinh-Marketing
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Xac nhan cia co quan Tp Ho Chi Minh, ngdy 5 thang 5 ndm 2022
Nguwoi khai Ki tén

Ths Nguyén Thi Thuy Giang



